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With the wide availability of social media, we seek to assess its influence, benefits, and dangers
as well as variability between genders, age groups, modalities, and geographic location.

Date: Jan 26, 2020
Researchers: Dr. Haidy Behman and Dr. Stephen Meawad
Number of Participants: 153
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Males (60%) participated more than females (40%) in this survey
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Age groups 25-29, 45-49 and 50-59 got more involved
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For males, least involved group was 15-18. The highest was 25-29. For females, least involved
was 15-18, highest 45-49.
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o Relationship Status per age
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Highest singles are 25-29 K highest married people are 45-49 in both genders.
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The married people are double the singles in both genders.
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e Region/Country per age
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USA is the highest in participation followed by Canada then Egypt. Most American were from
50-59, then 40-44 then 25-29; Most of Canadians were 45-49 and Egyptians were 45-49 then
30-34.
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Percentage of American males were twice the females. The Canadian females are twice the

males. Egyptian males and females were equal.
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e What is your most favorite social media? per age
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Facebook is the most popular site for all groups except 15-18 which use Snapchat. Both are
equally used by 19-24. Instagram is used second to Facebook in 25-29. For 30-34, Instagram,
WhatsApp and YouTube tie for second place behind Facebook. 45-49 use Facebook and
WhatsApp equally. YouTube is used extensively by 50-59 & 60-up. Twitter is used mainly by
35-39 & 40-44.
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Facebook is by far the most utilized by both followed by WhatsApp. Third most used for
females was Instagram while for males was YouTube.
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e How do you find people’s tendency on their social media posts as compared to their
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All groups believe people are more aggressive on social media compared to their interpersonal
interactions.
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e Do you find people tend to be more aggressive in their social media posts as compared
to their interpersonal interactions? — per gender
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There was no major difference between the genders.
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e If YES to the previous question, why do you think they are more likely to do this? — per
age
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Perceived lack of repercussions was the most common, followed by being provocative.

Older people think that provoking others is the most common cause.
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o |If YES to the previous question, why do you think they are more likely to do this? — per
gender
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e Does this turn you away from social media? — per age
o pudl s S izl ol gl a81ge plusiwl (e Hdag Il (o
12.00%
10.00%
8.00%
6.00% ®No
4.00% Yes
2.00% I
0.00% .

15-18 19-24 25-29 30-34

45 -49 50-59 60 - up

15-18, 19-24, 30-34 & 35-39 have the highest tendency to leave social media due to this
aggression. 25-29 prefer to stay.
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Males are slightly more sensitive to social media aggression.
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Does this turn you away from social media? — per gender
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Are you more likely to express your opinions more adamantly on social media versus

during personal interactions? — per age
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All groups denied tendency to express their opinions more adamantly on social media except

15-18. All participants 60-up denied the discrepancy as well.
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Are you more likely to express your opinions more adamantly on social media versus

during personal interactions? — per gender
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e Do you find theological discussions on social media? per age
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Most believe theological discussions on social media to be harmful. Many find them educational
including 15-18, 25-29, & 35-39. Group 45-49 finds them beneficial. Group 19-24 does not see them
educational or beneficial.
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¢ Do you find theological discussions on social media? per gender
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There was no major difference across the genders, both were most likely to find them harmful. More
women than men tended to find them educational.
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Conclusions:

153 Copts participated in the study with 60/40 male to female ratio. They were divided into
eight groups by age, and the majorities were between 25-59 years old. Below 29, most were
single; Above 30, most were married. Overall, there were twice as many married participants
as single. USA had the highest participation followed by Canada then Egypt. American males
were twice as represented as American females, but the genders were equal in both the
Canadian and Egyptian groups. Facebook is the most popular site for all groups except 15-18
(Snapchat). Instagram, WhatsApp and YouTube tie for second place and Twitter is used mainly
by those 35-44. All groups (males and females) believe people tend to be more aggressive in
their social media posts as compared to their interpersonal interactions. Perceived lack of
repercussions was the most prevalent factor especially among males, followed by being
provocative. Interestingly, in those 40-49, being anonymous was deemed to be a close third.
Those 30-39 have the highest tendency leave social media due to this aggression with males
being slightly more sensitive. All age groups denied a tendency to express their own opinions
more adamantly on social media versus personal interactions, but males were more likely to
admit it. Both females and males believe theological discussions on social media to be
harmful. Many find them educational and beneficial.

One of the interesting finding, the majority of people don’t believe they are more adamant in
their opinions on social media. However, they perceive others as being more aggressive on
social media compared to their usual interactions.

The other interesting finding, males are more sensitive to the aggression on the social media
compared to the females.
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https://holysophia.university/
Facebook: https://www.facebook.com/HolySophiaUniversity/

About the Research:

This study is based on quantitative surveys of 153 Coptic person. Interviews were completed online
using CopticWorld website, between January 12-26, 2020. The rate of error is 2.8 percent, at the 95
percent confidence level.

Coptic person is the person who belongs to the Coptic Orthodox church and adheres to its dogma
through any Coptic Orthodox church worldwide.

About Holy Sophia University Research Center:
It has been conducting and analyzing primary research to understand cultural trends related to values,

beliefs, attitudes and behaviors of Coptic people.
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